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Founded in 1837

•
GEOItGE WILKINS KENDALL'

and FRA.'WIS A. LUMSDEN. Publishers, 1837-1864
....,' .o\\LVAMORRISHOLBROOK,Publisher, 1864:-1867

,EIJZA HOLBROOK NICHOLSON. Publisher, 1867-1896
" - NICHOLSON ESTATE. Publisher, 1896-1914

ASHTON PHELPS, Publisher; 1914:-1922
LEONARD K. NICHOLSON. Publisher, 1922-1952

JOH)T F. T:MS, Pttblieher, 1952·1967
, ASlfI'ON PHELPS SR, Publisher, 1967-1979

ASlfI'ON PHELPS JR., Publ i.sller
LINDA DENNER); Pre-'l'ident

•
JIM AMOSS, Edilnr

PETER KOVACS. ManagingEditm; News
DAN SHEA,Marw.gingEdiror; News

LYNN CUNNINGHAM, Assistant wthe Edilnr
•

MALCOLM FORSYTH. EdiWrialPage Editcr
TERRI TRONCALE, DeputyEdirorial Page Editer

•
RAY MASSEnT, v.P., General Manager

DAVID FRANCIS. v.P.. Bu.'l'inessManager
ROBERT O'NEILL, v.P., Advertising

A.qT ANZALONE. V P, A ~!tiit;'n.:;

MORRIS SCHNEIDER, v.P.. Circulation
JERRYADAMS, v.P.. Credit

CHRIS RUPPERT, v.P., Data Processing
CRAWFORD CARROLL, v.P., Marketing SerrJice.s

P. BETH ADAMS, v.P., Personnel
RAY MALY. v.P., Produdion

WAYNEBENJAML'f. VP.. Purchasing
ANTHONYPAURA1ORE,V.P..TIn~~ortation
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YOUR OPINIONS

In the Alice-in-Wonderland
world of fooeraI Interventionm.
die mm;ketpIB:ce, this communic

ons a co we gu
as EXhibIt A In "how to thwart
tIle public interest."

"
e consumer is t al ser.

For t t e businessman and the
homeowner, the ideal is to have
one communicarions company
that bundles together all service
needs: local, long distance, inter
national, Internet access, data,
voice, etc., and renders one cus
tomer-friendly bill.

For the end user of these serv-l
1ii1. keeping one segment ot the
in_ ustry, the regional Be~. In a
straItjacket while allOwin&all othill to roam the competit e Uw
~ field freely makes no sense at
~ .

M.e. Fincher
Mandeville

Don't you believe that this
means AT&T, Mel and Sprint
are really opting out of local serv
iCf;): Qdds. are there is a germ here
of a lobbying ploy to evoke sym
pathy from the regulators as well
as to re-emphasize their constant
whine about Baby Bells' "delaying
tactics." ,

These companies are really
voicing publicly what they and the
regional Bells have known all
along: Providing local residential
telephone service costs a whale of
a lot of money.

}Xll~ll the feds intervene in the phone business
.";,, .. -~,.,,~~: ".w
~e mkor in yo~rDec. 20 edi
ll1(jnwaS'not confined to the com
i&s~~i,L Persons at all familiar
¥~.:tpe~..'." . ofoperating.the tel
ephone l,iijSi.ness surely got a bun-
dlf;). pf laUghs from the story in the
M&leY section headlined "Big
phone companies recoil from local
serVice.n~


